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1. Introduction 

 

1.1 Scope and objective 
 
This report presents the implementation of eCom standards in the year 2009. It is based on the answers 
of 74 Member Organisations, of which 57 have reported some form of eCom usage in their countries.  
 
The report covers the implementation of GS1 eCom standards - GS1 XML and GS1 EANCOM® in detail: 
 

Á Type and versions of standards implemented 

Á Number of implementing companies 

Á Specific messages implemented 

Á Communication methods used for exchanging eCom messages 

Á Member Organisation activities in the area of eCom  

 
There is also general information about the non-GS1 eCom standards and proprietary solutions. 
 
We asked similar questions to those from previous years, to provide comparable data. Information 
included in this report should give a good overview of the business processes in which eCom standards 
are implemented worldwide as well as the scope of implementation. 
 

1.2 Target audience 
 
The primary target audience of this report are the GS1 Global Office and GS1 Member Organisations.  
 
The GS1 Global Office uses the survey results to update eCom strategy and define the future of eCom. 
Information obtained during the survey helps in discovering the marketing, communication and training 
needs of Member Organisations and their users. It allows taking decisions based on the actual market 
situation, rather than assumptions. 
 
The GS1 Member Organisations benefit from the survey results by being able to compare the situation 
on their market with what is happening in other countries. Knowing what is being implemented where, it 
is easier to seek assistance when similar needs arise in their country. They can also make estimates 
how the situation may develop on their market, based on information from other countries. It is 
particularly useful in supporting user companies with the cross-border business relationship. 
 
However, the information presented can also be useful to GS1 user companies, industry associations, 
eCom solution providers and other standard development organisations. It enables them to benchmark 
their own actual or planned implementation with user groups from their own and other countries. The 
overview of the market trends may also be a valuable aid in taking decisions about the eCom 
implementation. 
 
When sharing with external bodies or member companies, Member Organisations may wish to adjust 
the text to suit the intended audience. 
 

1.3 Caveats 
 
Data reported in the survey are sometimes based on estimation made by GS1 Member Organisations, 
sometimes on surveys conducted on the local markets and information obtained from the eCom solution 
providers. Thus, the implementation report should not be considered as a scientific research, but as an 
illustration of market trends. However, the estimation is made by people the most suitable for that: the 
GS1 Member Organisation staff members, having daily contact with their user community and often 
assisting them in implementation. 
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1.4 Structure of the document  
 
The report is divided into eight major sections: 

1. Introduction 
2. General eCom standards implementation statistics  
3. EANCOM® 
4. GS1 XML 
5. Web EDI 
6. Non GS1 eCom Standards 
7. Communication methods used to sent EDI messages 
8. eCom implementation overview since 2005 and future trends 

 
The last section contains a short analysis of the eCom implementation trends, based on data between 
2005 and 2009, as well as estimation for year 2010. 
 
The Appendices contain the list of eCom related projects and experiences, which particular Member 
Organisations are ready to share with the GS1 Community, list of eCom related services provided to 
users by GS1 MOs and information about the industry sectors which the eCom standards are 
implemented in. 
 
 

1.5 Additional information  
 
We are confident that this survey will be of high interest to you and we invite you to visit our website 
www.gs1.org if you would like to have further information regarding our organisation and/or the 
standards we offer. 
 
An electronic version of this report can be downloaded from the GS1 website: 
http://www.gs1.org/ecom/implementation. We are open to any comments on any information you would 
like to see in this report, so that it could best suit your needs in the future. You can submit your 
comments via the GS1 website http://www.gs1.org/contact.  

http://www.gs1.org/
http://www.gs1.org/ecom/implementation
http://www.gs1.org/contact
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2. General eCom implementation statistics 
 
In 2009, 57 MOs reported that various eCom standards have been implemented in their countries. This 
number is lower comparing to last year by 3 countries, due to the fact that we did not receive responses 
from some countries that had reported eCOm implementations in previous years. The four countries that 
reported the use of eCom standard for the first time are: Estonia, South Korea, Malta and Tunisia.  
 
Table 1 List of countries where eCom technologies are used: 
 

Country GS1 XML EANCOM® 

 

Country GS1 XML EANCOM® 

Argentina Y Y Malaysia Other 

Australia Y Y Malta Other 

Austria Y Y Mexico Y Y 

Belgium & Luxembourg  Y Netherlands Y Y 

Brazil  Y New Zealand Y Y 

Bulgaria  Y Norway Y Y 

Canada
1
 Other Panama

6
 Other 

Colombia
2
 Y Y Paraguay Y  

Costa Rica  Y Peru  Y 

Croatia Y Y Philippines Y Y 

Czech Republic  Y Poland
7
  Y 

Denmark Y Y Portugal  Y 

Dominican Republic Y Y Romania  Y 

Egypt Other Russia  Y 

Estonia Other Serbia Y Y 

Finland
3
 Y Y Singapore Y  

France Y Y Slovakia  Y 

Germany Y Y Slovenia Y Y 

Greece Y Y South Africa Y  

Guatemala
4
 Y Y South Korea  Y 

Hong Kong Y Y Spain Y Y 

Hungary Y Y Sweden Y Y 

Iceland  Y Switzerland Y Y 

India Other Thailand  Y 

Indonesia  Y Tunisia Y Y 

Ireland  Y UK Y Y 

Italy  Y USA Y Y 

Japan Y  Vietnam Other 

Jordan
5
 Other    

TOTAL: 57 countries, XML: 31, EANCOM
®
:44 

Middle East, Mediterranean & Africa:   4 countries 

Asia-Pacific:    12 countries 

Europe:     29 countries 

Latin America:    10 countries 

North America:        2 countries 

Additional comments: 
1
 DISA ANSI X12 Standards are most widely implemented 

2
 In our local market EDI standard is the most relevant and common, used by most of the companies. 

3
 The Finnish message standards are UN/CEFACT and ebXML/UBL based but not exactly GS1 eCom based. GS1 
eCom standards (PRICAT) are in use with our datapool service and some of the GS1 EANCOM standards with 
international business connections. With the Finnish eCom standards all GS1 messages are possible to be 
fulfilled, but the Finnish standards are more open because of broader scope of business areas. 
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4
 EDIFACT & XML 

5
 We have been told that there is a company involved in EDI, we don't know the name of this company. Also, last 
year there is a manufacturing company asked about EDI solution in order to export to USA, and we have provided 
them with list of companies in Canada and USA, we keep follow if there is any progress with the company 

6
 UBL has been used since 2008 in one retailer with excellent result. The UBL Launch has been supported by funds 
of World Bank. However we are working in the GDSN implementation using 1sync Catalogue and the version is 
2.5 

7
 Only classic EDI 

 
Table 2: List of countries where eCom standards were reported as not used: 

Albania 

 

Honduras 

 

Mauritius 

Algeria Iran Moldova 

Armenia Kyrgyzstan Nigeria 

Azerbaijan Latvia Pakistan 

Bahrain Lebanon Saudi Arabia 

Bosnia and Herzegovina Macau Mauritius 

 
The geographic spread of eCom standards implementation is illustrated below.  
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

 
 
 

 
 
 
Figure 1: eCom standards implementation around the world. White colour means that no reply was received to the 
eCom survey. 


















































